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Cambodia Health EducatonMe di a Serviceds (CHEMS) primary obj

reproductive health information to young people through interactive mass media broadcast
throughout the country. It is implementing a project on Sexual and Reproductive Health
Media, Peer Education and Advocacy by and for Cambodian Youth. As part of the project,
two live call-in radio programs (Especially for you, Young People in Phnom Penh and
Battambang), a soap opera (Lotus on a Muddy Lake) that follows the lives of young
characters who face a range of ASRH (Adolescent Sexual and reproductive Health)
experiences, and a series of six television documentaries as well as outreach activities were
included.

To determine awareness of the youth, reach and effectiveness of the broadcasts and
activities, the following were the objectives of a survey that was undertaken:

1. To establish baseline data such as health seeking behaviors; health knowledge;
access to health information and services; and, understanding of reproductive health
rights.

2. To measur e |l i sternership and vi ewer ship
programs.

3. To provide an overall assessment of the program among the target youth in urban,
rural and remote areas such as CHEMS program awareness, competition program
awareness and impact on behavior and knowledge.

A quantitative survey with face-to-face interviews using a structured questionnaire was
conducted using door-to-door random household selection.

The study areas were located in 14 cities and provinces in Cambodia. These areas were
defined as follows:

A Radio Exposure Areas

1. COAR. This included areas which were reached by CHEMS radio programs and
having CHEMS outreach activities: Phnom Penh, Kandal, Siem Reap, Prey
Veng, Kampong Chhnang, Pursat, Battambang & Takeo).

2. CR. This included areas which were reached by CHEMS Radio programs but did
not have outreach activities: Kampong Thom, Kampong Cham, Svay Rieng,
Sihanoukville & Kampong Speu)

3. COAR & CR. A combination of the above 2 areas for general data comparison with
a non-CHEMS area.

4. Koh Kong. This area is not included in the reach of CHEMS (no radio programs
nor outreach activities).

A Geographic Areas

1. Urban area is defined as cities/towns in each target province

1

patter

Executive Summary



2. Rural area is defined as any location in within 30km radius around down town
centre of the cities/towns.
3. Remote area is defined as any location outside the 30 km radius.

HEALTH AND SOCIAL ISSUES

A The top 3 health issues identified by the youths were: HIV/AIDS, infant/maternal
mortality and reproductive health problems, sexually transmitted diseases and acute
respiratory infections. Road accidents, acute respiratory infections, sexually
transmitted diseases and poor nutrition were the other health issues of importance.

A The importance the youths have attached to the health and social issues reflect their
level of awareness on the existing health and social challenges that Cambodia is
facing. Knowing these challenges can position them to be aware and avail of
opportunities to be able to cope as they mature and become adults.

CHEMS AND COMPETITION

A There is awareness of CHEMS and its activities but covering only a magnitude of
30% of the youths in areas covered (COAR and CR) and 10% in Koh Kong, a non-
CHEMS covered area. The radio program, however, is the most well known activity
of CHEMS by almost all of those youths.

SEXUAL REPRODUCTIVE HEALTH

A Youths are sexually active and would need SRH information and services. Although
condom use is relatively high, few visits have been made to health centers or NGOs
for SRH information or services. Information sources of SRH or HIV/AIDS are radio,
TV and school/teachers. Most youths are familiar with their sexual reproductive
health rights but many are still not aware. Not many SRH discussions are being held
and if so, it is done with friends primarily.

RADIO LISTENERSHIP AND TV VIEWERSHIP

A Radio listening is a preferred youth hobby. Youths who listen to the radio listen very
often (daily to one or twice a week). Preferences in radio programs are on song
request s, education and news. CHEMS®
ones with song requests.

A TV viewing is another preferred youth hobby. Youths who view the TV do it very
often (daily to three or four times a week). Preferences in TV programs are on movie
series, movie and entertainment.

A Youths prefer TV viewing (74% COAR, 72% CR, daily) more than radio listening
(36% COAR & CR, 31% Koh Kong, daily).
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Cambodi a Heal th Educati on NMandndepen8eatrCambedadNGO( CHE MS)
specializing in devel op meprimary objectiveusrio poodde seauals . CHE N
reproductive health information to young people through interactive mass media broadcast

throughout the country. It received funding from the Big Lottery Fund (BLF), UK in April 2006

to implement a project on Sexual and Reproductive Health Media, Peer Education and

Advocacy by and for Cambodian Youth. As part of the project, two live call-in radio

programs (Especially for you, Young People in Phnom Penh and Battambang), a soap opera

(Lotus on a Muddy Lake) that follows the lives of young characters who face a range of

ASRH (Adolescent Sexual and reproductive Health) experiences, and a series of six

television documentaries as well as outreach activities were included. The radio program

are broadcast nationally via FM103 (municipal radio) and FM95 (Bayon).

In order to determine health knowledge level of the youth; and, reach and effectiveness of
the broadcasts and activities, a survey was conducted.

1.1 Objectives

To determine awareness of the youth; and, reach and effectiveness of the broadcasts and
activities, the following were the objectives of the survey:

3. To establish baseline data such as health seeking behaviors; health knowledge;
access to health information and services; and, understanding of reproductive health
rights.
4, To measure | istenership and viewership patterl
Issues looked at were on: health/social issues; listenership and viewership habits; life
style habits; and demographic profiles.
5. To provide an overall assessment of the program among the target youth in urban,
rural and remote areas such as CHEMS program awareness, competition program
awareness and impact on behavior and knowledge.

1.2 Methodology

A. Technique

A guantitative survey with face-to-face interviews was conducted using door-to-door random
household selection.

B. Survey Instrument

A structured questionnaire was developed (Attachment 1). Showcards and prompt
materials were used when necessary.
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C. Sampling Strategy

To obtain a representative sample, the Proportional Stratified Random Sampling method
was used within the urban, rural and remote areas of the 15 target provinces. This method
allowed for the equal opportunity of any household to be selected and ensured that the
sample covered a large geographic area. In every target province, there were 3 villages in
the Urban, Rural and Remote areas. Each of the village had the consistent sample size of 23
comprising 48% to be males and 52% to be females.

Starting Points, selected by the field supervisors at site, were selected randomly from among
the village/block in each area to be surveyed. Households were contacted in clusters around
the selected starting points following the Right- Hand Rule (random walk). To achieve further
geographic spread, an interval of 2 households between interviews was maintained. In order
to maintain the integrity of the sampling, up to two (2) calls were made to each household to
complete the interview. This ensured a sample representing the general population.

All household members were required to note down on the Kish-grid selection to choose the
interviewee. Males and females with eligible ages from 12-24 years were selected to
undergo interview. Only one (1) interview was allotted per household.

D. Study Areas

The study areas were located in 14 cities and provinces in Cambodia. These areas were
defined as follows:

x Radio Exposure Areas

1. COAR. This included areas which were reached by CHEMS radio programs and
having CHEMS outreach activities: Phnom Penh, Kandal, Siem Reap, Prey
Veng, Kampong Chhnang, Pursat, Battambang & Takeo).

2. CR. Thisincluded areas which were reached by CHEMS Radio programs but did
not have outreach activities: Kampong Thom, Kampong Cham, Svay Rieng,
Sihanoukville & Kampong Speu).

3. COAR & CR. A combination of the above 2 areas for general data comparison
with a non-CHEMS area.

4. Koh Kong. This area is not included in the reach of CHEMS (no radio programs
nor outreach activities).

x  Geographic Areas
1. Urban area is defined as cities/towns in each target province

2. Rural area is defined as any location in within 30km radius around down town
centre of the cities/towns.

3. Remote area is defined as any location outside the 30 km radius.
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1.3 Respondent Profile

This section describes the profile of the study respondents: numbers of youth sample,
marital status, type of work, completed education, household residents gender and ages,
household income and expenditures, and standard of living.

SAMPLE NUMBERS

There were a total of 1,050 respondents, of which 504 (48%) were males and 546 were
females (52%). Respondents were equally represented in the 3 age groups (10-14 years,
15-19 years and 20-24 years) as well as in the study geographic areas (urban, rural, and
remote) of the radio exposure areas.

Table 1.1 shows the breakdown in the numbers and categories of the sample respondents:
gender, age, by study location areas.

Table 1.1. Sample Respondents Breakdown.

COAR & CR KOH KONG

975 75

Male 288 48% 180 48% 468 48% 36 48% 504 48%
Female 312 52% 195 52% 507 52% 39 52% 546 52%
10-14 years 200 33% 123 33% 323 33% 25 33% 348 33%
15-19 years 200 33% 126 34% 326 33% 25 33% 351 33%
20-24 years 200 33% 126 34% 326 33% 25 33% 351 33%
Urban 200 33% 125 33% 325 33% 25 33% 350 33%
Rural 200 33% 125 33% 325 33% 25 33% 350 33%
Remote 200 33% 125 33% 325 33% 25 33% 350 33%
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Chapter 2: Health and Social Issues

This section presents recognition of the importance of a variety of health and social issues to
the youths. Respondents were presented a series of statements and were asked to rate their
level of importance or non-importance on a scale from 1 (not at all important) to 5 (extremely
important). In this scale, any mean score of 4 and above were considered as a significant
problem or concern.

2.1 HEALTH ISSUES
COAR

The top 3 health issues cited of relatively extreme importance were: HIV/AIDS,
infant/maternal mortality and reproductive health problems and sexually transmitted
diseases (equally ranked for third positioning).

Males considered of relatively extreme importance reproductive health problems more than
the females.

Of lesser importance were tuberculosis, mental health, malaria and diarrhea. Females
considered of importance tuberculosis, mental health, and diarrhea more than the males.

Those in the rural and remote areas indicated more importance to sexually transmitted
diseases than those in the urban areas. Urban youths indicated more importance to road
accidents than rural youths. Diarrhea was more important to rural youths than urban youths.

Youths in the 20-24 ages indicated more importance to the following issues than the 10-14
ages: HIV/AIDS, infant/maternal mortality, sexually transmitted diseases, and acute
respiratory infections. Youths aged 15-19 indicated more importance to reproductive health
problems, sexually transmitted diseases and road accidents. Youths aged 10-14 and 20-24
indicated more importance to diarrhea than those in the 15-19 ages.

CR

The top 3 health issues cited of relatively extreme importance were: HIV/AIDS,
infant/maternal mortality and reproductive health problems.

Youths in the 20-24 ages considered HIV/AIDS and sexually transmitted diseases more
important than those in the other ages. Infant/maternal mortality, reproductive health
problems and road accidents were more important to those in the 15-19 ages.

Of lesser importance were dengue haemorrhagic fever, tuberculosis, malaria and diarrhea.
Females considered diarrhea more important than the males. Those in the remote areas
considered diarrhea more important than those in the urban or rural areas. Malaria was
considered more important by the youths in the rural and remote areas compared to those in
the urban areas.

Table 2.1 presents details on the importance levels identified with the health issues in COAR
and CR.

A
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Table 2.1 Importance levels of the health issues, COAR and CR.

COAR | GENDER AREAS
HEALTH ISSUES
Male Female Urban Rural Remote ---

HIV/AIDS 45 45 | 45 | 45 | 45

Infant Mortality/Maternal 43 42| 43 | 42 | 43 | 43 | 42 42 44
Mortality

Reproductive health 42 |43 41 42 42 42 | 40 42 44
problems

Sexually Transmitted 42 42 41 | 40 42 42 | 40 42 42
Diseases

Road accidents 4.1 4.1 4.1 4.2 4.0 4.1 4.0 4.2 4.1
Acute Respiratory 41 41| 41 | 41 | 41 41 | 40 41 42
Infections

Poor nutrition 41 | 40 41 | 40 40 41 40 | 41 @ 4.0
Cancer 40 |40 41 | 41 | 41 | 40 40 | 41 | 40
Dengue Haemorrhagic 40 40 40 | 40 | 39 | 40 | 40 | 39 | 40
Fever

Tuberculosis 3.9 3.8 4.0 3.9 4.0 3.9 3.9 4.0 3.9
Mental health 38 |37 39 38 38 38 38 | 39 38
Malaria 37 37 38 @ 37 38 37 37 | 37 38
Diarrhea 35 |34 36 |34 36| 35 35 33| 36

Y I R S
IREIZ Male Female ‘Urban Rural Remote ---

HIV/AIDS 45 | 45 45 | 45 | 45 45 | 44
Infant Mortality/Maternal 43 43| 43 | 43 43 43 | 41 45 43

Mortality

Reproductive health 4.3 49 43 4.3 4.3 4.2 4.1 44 43
problems

Acute Respiratory 42 41 42 | 41 41 @ 42 41 | 42 | 42
Infections

Road accidents 4.1 4.1 4.1 4.1 4.1 4.1 3.9 4.3 4.1
Poor nutrition 4.1 4.1 4.1 4.1 4.1 4.1 4.1 4.1 4.1
Sexually Transmitted 41 40 41 | 41 | 41 | 40 | 40 40 42
Diseases

Cancer 4.1 4.0 4.1 4.0 4.1 4.1 4.0 4.0 4.1
Mental health 3.9 3.9 3.9 3.9 3.9 3.9 3.9 3.9 3.9
Dengue Haemorrhagic 39 39 38 | 38 38 40 38 39 39
Fever

Tuberculosis 3.8 3.8 3.9 3.8 3.8 3.9 3.8 3.8 3.8
Malaria 3.7 3.8 3.7 3.6 3.8 3.8 3.8 3.7 3.7
Diarrhea 3.7 3.6 3.8 3.6 3.7 3.7 3.6 3.7 3.7

Note: On a scale from 1 to 5, any mean score 4 or above should be considered as a significant
problem or concern.

COAR & CR

In combining opinions from the above 2 areas, the top 3 health issues cited of relatively
extreme importance were: HIV/AIDS, infant/maternal mortality and reproductive health
problems.
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For HIV/AIDS, infant/maternal mortality and sexually transmitted diseases youths aged 20-
24 considered them more important than the 10-14 ages. On reproductive health problems
20-24 aged youth considered it more important than those in the 10-19 ages. On road
accidents, 15-19 aged youth considered it more important than those in the 10-19 ages.

The 3 health issues of lesser importance were mental health, malaria and diarrhea.
Females considered the importance of diarrhea more than the males.

2.2 SOCIAL ISSUES

COAR

The top social issue cited of relatively extreme importance was poverty. This is followed by
many social issues (of equal importance): poor conditions in schools/no schools or teachers
available, domestic violence, housing problems, children working/not able to go to school.
The third positioning was for unemployment, gender inequality, limited/no access to irregular
water supply or safe water (of equal importance). Lawless/crime & violence was ranked next
in importance. The fifth positioning is another set of issues ranked of equal importance:
limited/no access to health center, polluted environment/garbage, and unreliable/no
electricity supply.

In looking at concerns by gender, females regarded the following issues more important than
the males: domestic violence, housing problems, and gender inequality, limited/no access to
irregular water supply or safe water, poor healthcare facilities, and limited/no access to
health center.

In terms of residency, youths had a variety of concerns: poverty (remote and rural more than
the urban); gender inequality ((remote more than rural); lawlessness/crime and violence
(remote more than rural and urban); poor roads/limited or no access (rural more than urban);
and, limited/no access to health center (rural and remote more than urban).

In terms of ages, the concerns were on: poor healthcare facilities (20-24 more than 10-14);
limited/no access to health center (20-24 more than 15-19); and, polluted
environment/garbage (20-24 more than 10-14).

Issues that were of concern but not of extreme importance were: mines and unexploded
ordnances, limited/no access to media, limited/no access to health information, and unstable
political situation (of equal importance).

Females and youths living in remote areas tended to be more concerned with mines and
unexploded ordnances.

Youths aged 20-24 were more concerned with limited/no access to media, limited/no access
to health information and unstable political situation.

Table 2.3 presents details on the importance levels identified with the social issues in COAR.
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Table 2.3 Importance levels of the social issues, COAR.

COAR & CR

In combining opinions of the youths in COAR and CR, the top social issue cited of relatively
extreme importance was poverty. This is followed by social issues (of equal importance):
poor conditions in schools/no schools or teachers available and domestic violence. The third
positioning was for unemployment, housing problems, children working/not able to go to
school and limited/no access to irregular water supply or safe water (of equal importance).

In terms of gender, females were more concerned than the males on issues of housing
problems, gender inequality and limited/no access to health center.

In terms of residency, differing concerns were on issues of: gender inequality (remote youths
were concerned more than the urban or rural youths); limited/no access to health center
(remote youths were more concerned than the urban youths); and, mines and unexploded
ordnances (remote youths more than rural and urban youths).

Considering ages and their concerns: unemployment (those aged 20-24 more than the 10-
14 ages); poor healthcare facilities (15-24 ages more than the 10-14); and polluted
environment/garbage (those aged 20-24 more than the 10-14 ages).

Issues that were of concern but not of extreme importance were: unstable political situation,
limited/no access to media and limited/no access to health information (of equal importance).

Females were more concerned of the unstable political situation.

Youths living in the remote areas were more concerned than the urban or rural youths about
limited/no access to media.

Table 2.5 presents details on the importance levels identified with the social issues in COAR
& CR.

Table 2.5 Importance levels to the social issues, COAR & CR.

Total Male Female Urban Rural Remote‘---

Poverty 4.6 4.6
Poor conditions in schools/No

schools/teachers available 4.4 4.4 4.5 4.4 4.4 4.5 4.4 4.5 4.4
Domestic Violence 4.4 4.3 4.4 4.3 4.4 4.4 4.3 4.4 4.4
Unemployment 4.3 4.3 4.4 4.3 4.3 4.4 4.2 4.3 4.4
Housing problems 4.3 4.2 4.4 4.3 4.3 4.4 4.3 4.3 4.4
gohit'grsecr‘h"o"glrkmg’ Not able to 43 | 43 44 | 43 43 | 43 | 43 | 43 43
\';Jg:gfg’r '\I‘r?ezcuclgfs\'ﬂltgt esrafseupply 43 | 42 | 43 | 43 | 42 | 43 | 43 | 43 | 43
Gender Inequality 4.2 4.1 4.3 4.2 4.1 4.4 4.2 4.3 4.2
Lawlessness/Crime & violence 4.1 4.1 4.2 4.2 4.1 4.2 4.1 4.2 4.1

-
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(attacks & theft)

Poor healthcare facilities 4.1 4.1 4.2 4.1 4.1 4.2 4.0 4.2 4.2
Poor roads/Limited or no 41 | 41 | 41 40 | 41 4.1 40 | 41 | 41
access

zt‘(’:””ted environment/Rubbish -, | 45 ' 40 | 40 40 | 40 | 39 40 41
Limited/No access to health 40 | 39 41 39 40 41 @ 40 40 41
center

Mines & Unexploded

ordnances 4.0 3.9 4.0 3.9 3.9 4.1 3.9 4.0 3.9
Unreliable/No electricity supply 4.0 3.9 4.0 3.9 4.0 4.0 4.0 3.9 4.0
Unstable political situation 3.9 3.8 4.0 4.0 3.9 3.9 3.8 3.9 3.9
Limited/No access to media 3.9 3.9 3.9 3.8 3.8 4.0 3.9 3.8 3.9
Limited/No Access to health 39 |38 39 | 38 39 39 | 38 | 39 39
information

The 15 minute "Lotus on a Muddy Lake" soap opera is part of the live one-hour radio show
called "Especially for You, Young People". It depicts the interconnected lives of young
people in rural and city setting, who face a range of social and health experiences and
dilemmas.

"Lotus on Muddy Lake" aims to dramatically mimic the challenges and successes that occur
in the daily lives of remote and rural youth in Cambodia. One episode of radio soap opera
is played per show, incorporating messages about sexual reproductive health and other
general social and health issues important to Cambodian youth.

This section contains listenership characteristics on the opera program.

3.1 LISTEN TO THE OPERA

A large proportion of youths in COAR (42.7%) listen to the opera. This is composed of
42.5% unprompted and 0.2% prompted responses. These youths are exposed both to
CHEMS® radio program and outreach activities.

In comparison, majority of the youths in CR (58.9%) listen to the opera. This is composed of
57.6% unprompted and 1.3% prompted responses. These youths are exposed only to
CHEMS® radio program.

In combination, 48.9% of youths in COAR & CR listen to the opera, of which 48.3% are
unprompted and 0.6% is prompted.

Chart 3.1 Listen to Lotus on Muddy Lake.

o
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COAR COAR & CR

Unprompted
COAR CR COAR & CR | i
COAR COAR & CR

Prompted

LISTENERSHIP BY AGE

In COAR, majority of the listeners of the opera (565.8%) are in the 10-19 ages. In CR, these
ages comprise 63.8% of the listenership. Combining these areas for COAR & CR, 59.5%
comprise the listenership in these ages.

Chart 3.2 details listenership by ages.
Chart 3.2. Listenership by age.

(42.7%) (58.9%) (48.9%)

36.2% 40.5%

24.2% : 26.2%
COAR CR COAR & CR
10-14 years m 15-19 years 20-24 years

LISTENERSHIP BY AREA

fal
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In COAR, majority of the listeners of the opera (72.7%) are in the rural to remote areas. In
CR, listenership is almost the same regardless of areas. Combining these areas for COAR
& CR, listenership is almost the same in all areas with some increase in the rural area.

Chart 3.3 details listenership by area.

Chart 3.3. Listenership by area.
(42.7%) (58.9%) (48.9%)

31.2%

39.1%

COAR CR COAR & CR

m Urban Rural Remote

3.2 FREQUENCY OF LISTENING

Regardless of area, half of the youths primarily listened to the opera twice per week (48%
COAR, 50% CR and 49% COAR & CR). This was followed by once a week (25% COAR,
34% CR and 29% COAR & CR)

A small proportion listened to it twice or thrice a month (15% COAR, 7% CR, 8% COAR &

CR), once a month (8% COAR, 7% CR, 8% COAR & CR). A very small proportion listened
to every airing on both stations (3% COAR, 2% CR, 3% COAR and CR).

Chart 3.4 details frequency of listening.

48% ©0% 49%

8% 7% 7%

COAR CR COAR & CR

H Every Airing (Both radio stations) Chaptelr%\}vgt?maegperovxpegkr a filotuson Mudd

B Once a week Two to Three times per month
Once a month



3.4 REASONS FOR LISTENING TO THE OPERA

Of the youths that listened to the opera, the reasons given are in the following.

In COAR, the top 3 reasons cited for listening to the opera were:
a) gave the ways of infection and prevention of HIV/AIDS and STDs (54.3%);
b) gave lessons about cheating for trafficking reasons and too much trusting (26.6%); and
c) gave lessons on RH, sexual issues and reproductive rights (22.7%).

In CR, the top 3 reasons cited for listening to the opera were:
a) gave the ways of infection and prevention of HIV/AIDS and STDs (49.8%);
b) gave lessons on RH, sexual issues and reproductive rights (29 %); and
) gave lessons about cheating for trafficking reasons and too much trusting (25.3%).

Combining COAR and CR into COAR & CR, the reasons cited for listening to the opera and
percentage of citing are the same as the CR situation.

Table 3.1 details the reasons for listening to the opera.

Table 3.1. Reasons for listening to the opera.

COAR + CR

Reasons for listening
n %

Be made aware of the ways of infection and o o o
prevention of HIV/AIDS and STDs. 139 | 54.3% | 110 |149.8%) 249 | 49.8%
Points out lessons in cheatlng for trafficking 68 | 266% | 56 |25.3%| 124 | 25.3%
reasons and too much trusting

Educates gbout' RH, Sexual issues and 58 | 22.79% | 64 129.0%!| 122 | 29.0%
Reproductive Rights.

Points out the issues caused by drug use. 53 | 20.7% | 36 |16.3%| 89 | 16.3%
Edupates us in not to engage in violence 26 | 102% | 28 112.79%| 54 | 12.7%
particulary towards the family.

Understanding current Khmer society. 10 3.9% 17 | 7.7% | 27 7.7%
Points out the sexual abuses and rape. 5 2.0% 5 2.3% | 10 2.3%
Educate about morality in the society. 7 2.7% 2 0.9% 9 0.9%
Séj;cates young people not to rush in engaging in 5 2 0% 1 0.5% 6 0.5%
Others 12 4.7% 10 | 45% | 22 4.5%

3.5 REASONS FOR NOT LISTENING TO THE OPERA

Of the youths that did not listen to the opera, the reasons given are in the following.

In COAR, the top 3 reasons cited for not listening to the opera were:

14
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a) busy with studies (42.4%);
b) busy with farm work (30.8%); and
c) listen to other stations/unpopular radio station/switch radio station which plays favorite
song (24.7%).
In CR, the top 3 reasons cited for not listening to the opera were:
a) busy with studies (35.1%);

b) listen to other stations/unpopular radio station/switch radio station which plays favorite
song (33.8%); and

c) busy with farm work (25.3%);.
Combining COAR and CR into COAR & CR, the top 3 reasons cited for not listening to the
opera were:
a) busy with studies (40.2%);
b) busy with farm work (29.1%); and
c) listen to other stations/unpopular radio station/switch radio station which plays favorite
song (27.5%).

Table 3.2 details the reasons for not listening to the opera.
Table 3.2. Reasons for not listening to the opera.

COAR CR COAR + CR

Reason for not listening T T o T % |
(0]

Busy with studies 146 | 42.4% 35 1% 200 40.2%
Busy with farm work / Busy climbing palm trees 106 | 30.8% | 39 | 25.3% | 145 | 29.1%
Listen to other stations/Unpopular radio station 56 | 16.3% | 36 [23.4% | 92 | 18.5%
Switch to radio station which plays favorite song 29 8.4% | 16 | 10.4% | 45 9.0%
Don't know what time the program is on 13 38% | 3 | 1.9% 16 3.2%
Don't like listening to the radio 9 26% | 4 | 2.6% 13 2.6%
Personally don't own a radio 5 1.5% 6 | 3.9% 11 2.2%
Not interested 7 20% | 3 | 1.9% 10 2.0%
Etc));caglr?gved to listen, parents think program is 1 0.3% 1 | 0.6% 5 0.4%
Battery not able to be fully charged 0 0.0% 1 | 0.6% 1 0.2%

3.6 LIKE MOST IN THE OPERA

The top 5 liked items in the opera were:
a) specific story lines (53% COAR, 45% CR, 50% COAR & CR);
b) actors (23% COAR, 20% CR, 22% COAR & CR);
c) characters (14% COAR, 24% CR, 19% COAR & CR);
d) music (4% COAR, 3% CR, 4% COAR & CR); and

19
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e) language (3% COAR, 3% CR, 3% COAR & CR).

Chart 3.6 details the top 5 liked items in the opera.

Chart 3.6. Top 5 liked items in the opera.

53%

45%

23%

14%

%3%

COAR

B Specific story-lines H Actors

Like: Specific Story Lines

u Characters

3% 3%

m Music

50%

COAR & CR
B Language

Of the youths who cited they liked most the storylines of the opera, the following top 3

storylines were indicated:

trafficking (32.4% COAR, 32% CR, 32.2% COAR & CR);

HIV/AIDS (22.8% COAR, 31% CR, 26.3% COAR & CR); and, Reproductive Health (14%

COAR, 13% CR, 13.6% COAR & CR).

Table 3.3 presents the top 3 liked storylines.

Table 3.3. Top 3 liked storylines.

Like Specific story-lines

Trafficking 44 324% | 32 | 32.0% | 76 | 32.2%
HIV/AIDS 31 22.8% | 31 | 31.0% | 62 |26.3%
Reproductive Health 19 14.0% | 13 | 13.0% | 32 | 13.6%
Forced Sex 9 6.6% 9 9.0% 18 7.6%
Drug and Youth 10 7.4% 7 7.0% 17 7.2%
Violence against children / Domestic violence 10 7.4% 4 4.0% 14 5.9%
SITS 4 2.9% 8 8.0% 12 5.1%
Reduction Partners 6 4.4% 3 3.0% 3.8%
Sexual desire for young people 4 2.9% 3 3.0% 3.0%
Prevent of HIV/AIDS 5 3.7% 1 1.0% 6 2.5%
Like: Actors and Characters
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Of the youths who cited they liked most the actors of the opera, they cited that the
actors/actresses were good because they were appropriately performing their roles in the
story line (25% COAR, 24.4% CR, 24.8% COAR & CR).

Of the youths who cited they liked most the characters of the opera, they cited that the polite
and humble characters knew how to educate friends to become good.

Table 3.4 presents the top reasons for liking the actors and characters.

Table 3.4. Top reasons for liking the actors and characters.
COAR

Like Actors

CR

COAR + CR

n %

Actors/actresses were good because appropriately 15 125.00 | 11 | 24.49% | 26 | 24.80%
performing roles in the story line. ' ' '
Polite and humble actors/actresses acting role of 12 1200%| 5 |11.1% | 17 | 16.206
educating friends to be good. ' ' '
Maly helped to explain to her neighbors not to o o o
discriminate against people living with AIDS. 9 |150%) 5 111.1% | 14 1 13.3%
The scene of cheating girls into being sold such as: o o o
CHHREK selling PISEY. 6 110.0%) 2 4.4% 8 7.6%
Able to distinguish speaking in low and high sounds. 1 |17% | 7 |156% | 8 | 7.6%

Like Characters

%

Polite gnd h.umble actors/actresses acting role of 23 163.9%| 35 | 64.80 | 58 | 64.4%

educating friends to be good.

Prefer speech impediments of CHHREK and SAREM 4 1111%| 5 | 93% | 9 | 100%

that sounded funny.

The scene of cheating girls into being sold such as: o o o

CHHREK selling PISEY. 3183% ) 2 ) 37% | 5 5.6%

-rlm—irr]ne scene of abuse: VA forcing a girl to have sex with 0 00w ! 4 | 74% | a 4.4%
Chapter3i Soap Opera fALotus on
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A key feature of CHEMS activities is a live one-hour radio show called "Especially for You,
Young People”. It is broadcast five days per week through two major radio stations: it goes
live on Monday and Tuesday, from 11h30am to 12h30pm on FM 95 MHz, and Wednesday,
Thursday and Friday from 11hOOam to 12hOOnoon on FM 103 MHz. In Battambang
Province, CHEMS broadcast is on Wednesday and Thursday at 11h00Oam to 12h0Onoon on
radio station FM91.

In a friendly, informal format, the daily radio program presents health-related topics followed
by discussion with listeners who wish to share experiences, ideas or questions, either by
phone-in or by sending letters. On-air counsellors answer their questions on sensitive social,
physical and sexual issues. The 15 minute "Lotus on a Muddy Lake" soap opera depicts the
interconnected lives of young people in rural and city setting, who face a range of social and
health experiences and dilemmas. "Something New" is a segment of the radio program
where interesting news and articles are discussed related to sexual and reproductive health.
Vox pop is a collection of young people's opinions, understandings and attitudes from
various locations across Cambodia. Young people are asked questions about key topics and
these are edited to give a snap-shot of young attitudes and beliefs. "Do you know?" series,
mini-dramas, and radio spots give a better understanding of the issues addressed in each
show.

The program is not only entertaining but also provides sensitive messages on reproductive
health and social topics, otherwise considered taboo to discuss with parents and teachers.
Supplementing the radio show is a twice monthly magazine column, published in a popular
youth culture magazine, covering the latest health topics being broadcast.

This section contains listenership characteristics on the radio program.

4.1 LISTEN TO THE RADIO PROGRAM

A large proportion of youths in COAR (49.7%) listen to the radio program. This is composed

of 37.5% who are listening to the radio program and 12.2 % who listen to the opera but are

not aware it is part of the radio program. The
program and outreach activities.

In comparison, a large majority of the youths in CR (67.7%) listen to the radio program. This
is composed of 51.5% who are listening to the radio program and 16.3 % who listen to the
opera but are not aware it is part of the radio program. These youths are exposed only to
CHEMS® radio program.

In combination, majority or 56.6% of youths in COAR & CR listen to the radio program, of
which 42.9% listen to the radio program and 13.7 % who listen to the opera but are not
aware it is part of the radio program.

Chart 4.1 details the responses on listening to the program.
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Chart 4.1 Listen to Especially for You, Young People.

67.7%

1 ' "
49.7% ‘ I
COAR COAR & CR
Listen to EFY, YP

COAR CR COAR & CR ~

COAR CR COAR & CR

Listen to LOML but not
Aware of EFY, YP

LISTEN EXCLUSIVELY TO THE RADIO PROGRAM

Of the proportion of youths in COAR (37.5%) that listen exclusively to the radio program,
36.5% are unprompted and 1% is prompted responses.

In comparison, of the majority of the youths in CR (51.5%) listen exclusively to the radio
program, 49.3% are unprompted and 2.1% are prompted responses.

In combination, 42.9% of youths in COAR & CR listen exclusively to the radio program,
41.4% are unprompted and 1.4% are prompted responses.

Chart 4.2 details the responses on listening exclusively to the radio program.

Chart 4.2 Listen exclusively to Especially for You, Young People.

-l

COAR COAR & CR
Unprompted
COAR CR COAR & CR j " ‘ I
COAR COAR & CR
Prompted
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LISTENERSHIP BY AGE

In COAR, a large proportion of the listeners of the radio program (42.2%) are in the 20-24
ages followed by 32% in the 15-19 ages for a large majority of 74.2% in the 15-24 ages.

In CR, a large proportion of the listeners of the radio program (36.8%) are in the 20-24 ages
followed by 37.3% in the 15-19 ages for a large majority of 74.1% in the 15-24 ages.

Combining COAR and CR for COAR & CR, a large proportion of the listeners of the radio
program (39.7%) are in the 20-24 ages followed by 34.4% in the 15-19 ages for a large
majority of 74.1% in the 15-24 ages.

Chart 4.3 details listenership by ages.

Chart 4.3. Listenership by age.
(37.5%) (51.5%) (42.9%)

36.8%

42.2% 39.7%

25.8% 25.9% 25.8%

COAR CR COAR & CR

10-14 years W 15-19 years 20-24 years

LISTENERSHIP BY AREA

In COAR, a large proportion of the listeners of the radio program (38.7%) are in the rural
areas followed by 34.2% in the remote areas for a large majority of 72.9% in the rural and
remote areas.

In CR, a large proportion of the listeners (37.3%) are in the rural areas followed by 33.2% in
the urban areas for a large majority of 70.5% in the urban and rural areas.

Combining COAR and CR for COAR & CR, a large proportion of the listeners of the radio
program (38%) are in the 15-19 ages followed by 32.1% in the 15-19 ages for a large
majority of 70.1% in the 15-24 ages.

Chart 4.4 details listenership by area.

Chapter4iPr ogram fiEspecially f
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Chart 4.4. Listenership by area.
(37.5%) (51.5%) (42.9%)

34.2%

COAR CR COAR & CR

® Urban Rural Remote

4.2 FREQUENCY OF LISTENING

Regardless of area, a large majority of youths primarily listened to the radio program once or
twice per week (65% COAR, 76% CR and 70% COAR & CR). This was followed by once or
twice a month (21% COAR, 8% CR and 15% COAR & CR).

A small proportion listened to it thrice or more per week (14% COAR, 16% CR, 15% COAR
& CR).
Chart 4.5 details frequency of listening.

Chart 4.5 Frequency of listening.

76%

70%

15% 15%

COAR CR COAR & CR

B One or two times per week B One or two times per month
B Three times and up per week
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4.4 REASONS FOR LISTENING TO THE RADIO PROGRAM

Of the youths that listened to the radio program, the reasons given are in the following.

In COAR, the top 3 reasons for listening to the radio program were:
a) gave the ways of infection and prevention of HIV/AIDS and STDs (59.1%);
b) gave lessons on RH, sexual issues and reproductive rights (45.3%) and
) pointed out issues caused by drug use (16.4%).

In CR, the top 3 reasons for listening to the radio program were:

a) gave the ways of infection and prevention of HIV/AIDS and STDs (57%);

b) gave lessons on RH, sexual issues and reproductive rights (48.7%) and

¢) pointed out issues caused by drug use (11.4%).
Combining COAR and CR into COAR & CR, the top 3 reasons cited for listening to the radio
program were:

a) gave the ways of infection and prevention of HIV/AIDS and STDs (58.1%);

b) gave lessons on RH, sexual issues and reproductive rights (46.9%) and

¢) pointed out issues caused by drug use (14.1%).

Table 4.1 details the reasons for listening to the radio program.

Table 4.1. Reasons for listening to the radio program.

Reasons for listening

Be made aware of the waydeattion and prevention of
HIV/AIDS and STDs.

Educates about RH, Sexual issues and Reproductive Ri(102| 45.3% | 94 |48.7%| 196 | 46.9%

Points out the issues caused by drug use. 37 | 16.4% | 22 |11.4%| 59 |14.1%
Pom_ts out lessonslireating for trafficking reasons and tog 17| 76% | 18 | 9.3% | 35 | 8.4%
trusting

Edu_cates us in not to engage in violence particulary tow: 14| 62% | 13 | 6.79% | 27 | 6.5%
family.

Educates about birth spacing. 4| 18% | 6 |3.1% | 10 | 2.4%
Understanding curremh&hsociety. 4| 18% | 4 [21% | 8 |1.9%
Others 0 00%| O |00%| O |0.0%

4.5 REASONS FOR NOT LISTENING TO THE RADIO PROGRAM

Of the youths that did not listen to the radio program, the reasons given are in the following.

Chapter4iPr ogram fAEspecially flgr You,




In COAR, the top 3 reasons for not listening to the radio program were:
a) busy with studies (39.7%);
b) busy with farm work (33.1%); and
c) listen to other stations/unpopular radio station/switch radio station which plays favorite
song (25.8%).
In CR, the top 3 reasons for not listening to the radio program were:

a) listen to other stations/unpopular radio station/switch radio station which plays favorite
song (33.8%);

b) busy with studies (35.1%); and
¢) busy with farm work (25.3%).
Combining COAR and CR into COAR & CR, the top 3 reasons cited for not listening to the
radio program were:
a) busy with studies (35.4%);
b) busy with farm work (30.3%); and
c) listen to other stations/unpopular radio station/switch radio station which plays favorite
song (28%).
Table 4.2 details the reasons for not listening to the radio program.
Table 4.2. Reasons for not listening to the radio program.

Reasons for not listening

Busy with studies 149| 39.7% | 48 | 26.4% | 197 | 35.4%

Busy with farm work/climbing palm trees 124| 33.1% | 45 | 24.7% | 169 | 30.3%
Listen to other stations 50 [13.3% | 41 | 22.5% | 91 |16.3%
Switch to radio station which plays favorite song 47 1 12.5% | 18 | 9.9% | 65 |11.7%
Other reasons 16 | 4.3% | 20 | 11.0% | 36 | 6.5%
Don't know what time the program is on 9| 24% | 2 | 1.1% | 11 | 2.0%

4.6 LIKE MOST IN THE RADIO PROGRAM

The top 5 liked items in the radio program were:
a) Host (26% COAR, 18% CR, 22% COAR & CR);
b) Lotus on Muddy lake opera (22% COAR, 24% CR, 23% COAR & CR);
c¢) Drama (13% COAR, 24% CR, 18% COAR & CR);
d) Expert Recommendations (13% in all areas);
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e) Health News/Do You Know Section (10% COAR, 9% CR, 10% COAR & CR); and
f) The entire program (4% COAR, 7% CR, 6% COAR & CR);

Chart 4.7 details the top 5 liked items in the radio program.

Chart 4.7. Top 5 liked items in the radio program.

24%  24%

23%

22%

13%
9%
i?%
COAR CR COAR & CR
B | otus on Muddy Lake (soap opera) B Host
M Drama M Expert recommendations
I Health news/Do yo know? Section I The entire program

Like: Lotus on Muddy Lake soap opera

Of the youths in COAR & CR who cited they liked most the Lotus on Muddy Lake soap
opera, the following top 2 contents were indicated: clear and reliable explanation on STDs
and HIV/AIDS issues (44%); and interest in the scenes of the girls being cheated for
trafficking (14%).

Chart 4.8 presents the top 2 liked contents in Lotus on Muddy Lake soap opera.

Chart 4.8 Top 2 liked contents in Lotus on Muddy Lake soap opera.

Actors/actresses performed and spoke
well according to the storylines 4.2%

= Educates young people not to engage »

in sex, particularly when still studying.
= Educate us how to use condoms during
sex. 7.3%

= Cl lanati RH
ear explanation on 13%

B Explains issues on violence. 13%

™ To explain avoiding drugs. 13%
COAR & CR
B | otus on Muddy Lake

HE Interested in the scenes of the girls (soap opera)

being cheated for trafficking.

H Clear and reliable explanation on STDs
and HIV/AIDS issues.

44%
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Like: Hosts

Of the youths who indicated they liked most the hosts of the radio program, the top 2
characteristics cited were that they spoke friendly and politely (63%) and gave clear
explanation on RH (25%).

Chart 4.9 presents the top 2 liked characteristics of the hosts.

Chart 4.9 Top 2 liked characteristics of the hosts.

. 22%
Interested in the scenes of

the girls being cheated for
trafficking.

11%

= Clear and reliable
explanation on STDs and
HIV/AIDS issues.

11%

E Clear explanation on RH
e

COAR & CR
H Host
B The hosts spoke friendly and 63%
politely.
Like: Drama

Of the youths who indicated they liked most the drama, they cited clear and reliable
explanation on STDs and HIV/AIDS issues (29%) and clear explanation on RH (19%) as the

top 2 items.

Chart 4.10 presents the top reasons for liking the drama.

Chart 4.10. Top reasons for liking the drama.

B Explains issues on violence.
18%

= Interested in the scenes of the

girls being cheated for traffficking 9%

= To explain avoiding drugs. 11%

B Clear explanation on RH COAR & CR

M Drama

0,
B Clear and reliable explanation on 29%

STDs and HIV/AIDS issues.
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Thissectondescri bes the influence on youths by HAEspe
program with the éLotus on a Muddy Lakebd soap o0
delivered, their relevance, actions being encouraged, opinions on whether the program has

reached its objectives, impact on behavior and suggested information topics.

5.1 MAIN MESSAGE/SLOGAN RECALL

Majority of the youths in COAR & CR indicated the top 3 messages or slogan recall as: use
of condoms to prevent AIDS and STDs (31%); usingdrugscan damage oneds hea
drug users are not generally liked by society (18.3%); and AIDS has no cure (9.1%)

Chart 5.1 presents main messages or slogan recall of the radio program in COAR & CR.

Chart 5.1. Main messages or slogan recall, COAR & CR.

= To use drugs for having sex.
= To stop human trafficking.

B Being faithful to only one partner can awoid
worry of AIDS infection.

= Spacing birth could save time and money.

E The young people must awoid drug
involvements.

B The young people must not engage in sex too
early COAR & CR
B The young people must pay attention before

doing something. Don't believe in someone

right away.
= Not to use violence

= AIDS is a cruel STD. There is no treatment for
it.

B To use drugs could damage health and users
are disliked by society.

B Must use condoms to prevent AIDS and STD.

LaTel
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5.2 MESSAGE RELEVANCE

Majority of the youths (58.5%) did not find the messages relevant to them. Reasons given
were: they were not drug users (35.2%); too young to be involved in having sex (30.5%); not
infected with AIDS (18.2%).

Of the proportion of youths who did find relevance (41.5%), reasons given were: being
encouraged to use condoms to prevent getting AIDS, discouraged from having sex or using
drugs (52.6%); involvement with only one partner, never believing entirely in someone even
known for a long time and no violence in family (16.4%).

Chart 5.2 presents reasons for relevance of the messages.

Chart 5.2. Message relevance.

COAR & CR
Reasons for message NOT relevant to respondent

n %
‘ Because | never use drugs. There are no drugs in my place. 112 35.2%
Because | never have sex (too young). 97 30.5%
B NO  [\ot infected with AIDS 58 | 18.2%
58.5% : il
Because | never meet any cases of cheating. 30 9.4%
Because | never have many sexual partners. 14 4.4%

COAR & CR

Reasons for message relevant to respondent

- n | %

The young people must use condoms to prevent AIDS infection. 75 33.2%

Because | dare not have sex. 22 9.7%
41.5% W Yes

Because | never use drugs, so that it doesn't cause problems to my health. 22 9.7%

Because | have only one partner. 14 6.2%

Because | never believe in someone right away although | have known them

" for a long time. 13 5.8%
COAR & CR No one uses violence in my family. 10 4.4%

| want to help reduce human trafficking because | meet a lot of cases. 9 4.0%

| want to do birth spacing the next time. 8 3.5%

Because there is violence in my family. 7 3.1%

Because | want AIDS to be vanished out of the world. 7 3.1%

5.3 SPECIFIC ACTION BEING ENCOURAGED

A large majority of the youths (75%) indicated that the radio program was encouraging them
to take specific actions. These were on: using condoms to prevent HIV and STDs (35.8%),
avoiding drug use (21.8%); not to have immediate trust (14%) and not to engage early in sex
(13.1%).

Chart 5.3 details the specific action being encouraged by the messages.

24
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Chart 5.3. Specific action being encouraged.

YeS o NO COAR & CR
n %
25%
To make us aware of the ways to prevent and take care of RH such as using 148 35.8%
condoms to prevent us from AIDS infection and STDs.
To awoid drug use. 90 21.8%
Don't believe in someone right away. 58 14.0%
The young people should not engage early in sex. 54 13.1%
Seeking additional health information. 37 9.0%
5% Dare to talk about the issues of reproductive health and AIDS. 24 5.8%
Don't solve the problems with violence. 22 5.3%
Not to have many sexual partners. Should love one faithfully. 22 5.3%
Don't discriminate against people living with AIDS. 17 4.1%
COAR & CR

5.4 CHANGES IN ATTITUDE/BEHAVIOR IN RELATION TO ASRH ISSUES

Youths indicated changes in their attitude/behavior towards adolescent sexual and
reproductive (ASRH) issues as a result of listening to the radio program: proper use of
condom during sex (21.5% COAR, 26% CR, 23.6% COAR & CR); not rush into sex while
still young (14.4% COAR, 13.4% CR, 13.9% COAR & CR); being more informed about
reproductive health (5.7% COAR, 10.6% CR, 8% COAR & CR); not being ashamed of
menstruation problems, own reproductive health or AIDS, and taking care of personal
concerns such as hygiene during menstruation (14.4% COAR, 12.6% CR, 13.6% COAR &
CR); and, not rush into believing someone immediately (8.4% COAR, 3.9% CR, 6.3% COAR
& CR).

Table 5.1 details the changes in attitude/behavior towards ASRH issues as a result of
listening to the radio program by the youths.

Table 5.1. Changes in attitude/behavior towards ASRH.

To use condoms properly during sex. 64 [21.5%| 66 | 26.0%| 130 |23.6%

Dondt rush to have sex whil el 43|14.4%)| 34|13.4%| 77 |13.9%
Someone could cheat you if you believe in them immediately. | 25| 8.4% | 10| 3.9% | 35 | 6.3%

To be aware of keeping your body hygienic during 23| 77% | 131 5.1% | 36 | 6.5%
menstruating.
Stop using drugs. 22| 7.4% | 10| 3.9% | 32 | 5.8%
Not to be ashamed others at monstrous problems, own o o o

reproductive health and AIDS. 201 6.7% | 19| 7.5% | 39 | 7.1%

To be more interested in AIDS issues 18| 6.0% | 12 | 4.7% | 30 | 5.4%
To get it clearly about reproductive health. 17| 5.7% | 27 | 10.6%| 44 | 8.0%
To use the proper methods of spacing birth. 121 40% | 7 | 28% | 19 | 3.4%
Not to have many love partners. 111 37% | 6 | 24% | 17 | 3.1%
;’r?y?;%pren.waking close rapports or friends in the wrong way 9130%| 2108%!| 11 | 2.0%
Understand well about domestic violence 8 |27%| 2 | 08% | 10 | 1.8%

oL
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5.5 MEETING RADIO PROGRAM OBJECTIVES

COAR & CR

Combining COAR and CR results into COAR & CR, the program objectives that were
indicated to have been met are: being protected from the risk of HIV and STDs (tended to be
agreed strongly to); having freedom from all forms of sexual violence, exploitation and abuse
/ access to accurate and complete RSH information and education / access to appropriate,
confidential and high quality reproductive health care services / deciding freely and
responsibly the number, spacing and timing of their children (all of equal value of next
tendency to be agreed strongly to).

Females tended to agree more strongly in the following objectives:
a) having freedom from all forms of sexual violence, exploitation and abuse;
b) accessing accurate and complete RSH information and education;
) access to appropriate, confidential and high quality reproductive health care services;
d) deciding freely and responsibly the number, spacing and timing of their children;
e) deciding freely whether and who to marry;
f) accessing safe, effective affordable and acceptable methods of family planning;

g) making decision concerning reproduction free of discrimination, coercion and violence;
and

h) having the right to sexual enjoyment.

Agreement to the following program objectives in terms of residency were:

a) deciding freely and responsibly the number, spacing and timing of their children (remote
more than urban and rural);

b) making decision concerning reproduction free of discrimination, coercion and violence
(remote more than urban and rural); and

¢) having the right to sexual enjoyment (remote more than urban and rural).

Agreement to the following program objectives in terms of age were:

a) being protected from the risk of HIV and STDs (youths in the 20-24 ages more than
youths in the 10-14 ages);

b) having freedom from all forms of sexual violence, exploitation and abuse (20-24 and 15-
19 ages more than 10-14 ages);

c) accessing accurate and complete RSH information and education (20-24 and 15-19
ages more than 10-14 ages);

d) deciding freely and responsibly the number, spacing and timing of their children (20-24
ages more than 10-14 ages);

e) deciding freely whether and who to marry (20-24 ages more than 10-14 and 15-19
ages; 15-19 ages more than 10-14);

f) making decision concerning reproduction free of discrimination, coercion and violence
(20-24 and 15-19 ages more than 10-14 ages);

g) accessing safe, effective, affordable and acceptable methods of family planning (20-24
and 15-19 ages more than 10-14 ages); and

h) having the right to have sexual enjoyment (20-24 ages more than 15-19 ages; 15-19
ages more than the 10-14 ages).

La¥al
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Table 5.4 details program objectives that were indicated to have been met by COAR & CR

youths.

Table 5.4. Program objectives that were indicated to have been met, COAR & CR.

COAR
Total Male Female Urban Rural Remote---

OBJECTIVE OF THE

PROGRAM

Be protected from the risk of
disease such as HIV and other
sexual transmitted disease
Right to be free from all forms
of sexual violence, exploitation
and abuse

Access accurate and
complete reproductive and
sexual health information and
education

Right to access appropriate,
confidential and high quality
reproductive heath-care
services

Decide freely and responsibly
the number, spacing and
timing of their children

Decide freely whether or not to
marry and who to marry

Not be forced to have sex
through the use of violence or
non-physical coercion
Access safe, effective,
affordable and acceptable
methods of family planning
Make decision concerning
reproduction free of
discrimination, coercion and
violence

Right to have sexual
enjoyment

4.4

4.2

4.2

4.2

4.2

4.1

4.1

4.0

3.9

3.4

4.3

4.1

4.1

4.0

4.0

319

4.0

319

3.8

3.2

4.4

4.3

4.3

4.3

4.3

4.2

4.1

4.1

4.0

3.6

4.4

4.3

4.2

4.2

4.1

4.1

4.1

4.0

3.8

3.4

4.4

4.2

4.2

4.1

4.1

4.0

4.0

4.0

3.9

3.8

4.4

4.3

4.2

4.2

4.3

4.1

4.1

4.0

4.1

3.5

4.3

4.1

4.1

4.1

4.0

319

4.0

3.8

3.9

3.4

4.4

4.3

4.3

4.2

4.2

4.0

4.1

4.1

3.9

8.2

4.5

4.3

4.3

4.2

4.3

4.2

4.0

4.2

4.0

3.5

5.6 IMPACT OF RADIO PROGRAM ON BEHAVIOR

COAR & CR

Combining COAR and CR results into COAR & CR, The radio program was mentioned to
have had an impact on the behavior of the youth listeners through the following: protecting
self from the risk of HIV and STDs (tended to be agreed strongly to); better understanding of
personal reproductive and sexual health / reduced shyness and now able to talk more
openly about SRH (tended to be next agreed strongly to of equal level); more likely to seek

medical advice and use medical services / more likely to tell other people about information

learned from the program (next agreed to of equal value); realization of right to make own
decision with regards to sexual and reproductive life (next to be agreed to); and changed

personal sexual behavior.

27
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In terms of gender and residency, there were no behavioral differences as impacts of the
radio program.

In terms of age, the impacts were on:

a) protecting self from the risk of HIV and STDs (15-19 ages more than 10-14 ages);

b) reduced shyness and now able to talk more openly about SRH (20-24 ages and 15-19
ages more than 10-14 ages);

c) more likely to tell other people about information learned from the program (20-14 ages
and 15-19 ages more than 10-14 ages);

d) more likely to seek medical advice and use medical services (20-24 ages more than 15-
19 ages and 10-14 ages);

e) realization of right to make own decision with regards to sexual and reproductive life
(20-24 ages more than 10-14 ages; 15-19 ages more than 10-14 ages); and

f) changed personal sexual behavior (20-24 ages more than 15-19 ages and 10-14 ages;
15-19 ages more than 10-14 ages).

Table 5.7 presents impact of the radio program on behavior of COAR & CR youths.
Table 5.7. Impact of the radio program on youth behavior, COAR & CR.

Total Male Female Urban Rural Remote ---

| protect myself from the risk of
disease such as HIV/AIDS and 4.4 4.4 4.4 4.4 4.4 4.4 4.3 4.5 4.4
other STDs

It has reduced my shyness

and has helped me to talk 43 | 4.3 4.3 4.3 4.3 4.3 41 4.3 4.4
more openly about SRH

| have a better understanding

of my reproductive and sexual 43 | 4.3 4.3 4.3 4.3 4.2 42 | 4.3 4.3
health

More likely to tell friends +

family information I've learned 41 | 4.2 4.1 4.1 4.2 4.1 40 4.2 4.2
through the program

More likely to seek medical

advice/utiliese medical 41 | 4.1 4.1 4.1 4.1 4.1 40 4.1 4.3
services

| have learned that | have the
right to make my own decision
with regards to my sexual and
reproductive life

It has changed my own sexual
behavior

40 |40 4.1 4.0 4.1 4.1 38 41 4.2

3.7 | 3.8 3.7 3.7 | 3.7 3.8 35 36 4.0
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6.2 OTHER PROGRAMS LISTENED TO

Other health related radio programs listened to by the youths are: Really, Cool, First Step,
Hip Hop Girl and Real Men.

Really and Cool are the top 2 programs listened to in COAR and CR. Listenership in these 2
programs is highest in CR (24% for Really and 22% for Cool) compared to COAR (19% for
Really and 17% for Cool). Combining for an average, COAR & CR , has 21% for Really and
19% for Cool. There is a pattern of very low listenership for the rest of the other health
related programs.

Comparing with Koh Kong, there is lesser listenership of the other health related programs:
7% for Really and 12 % for Cool. Real Men (13%) has higher listenership in Koh Kong. Chart
6.3 details awareness of other health related programs.

Chart 6.3. Awareness of other health related programs.

1 N

63 CHEMS6 PROGRAM VS. OTHERS

When CHEMS program is compared with the other health related programs, majority of the
youths indicated preference for CHEMS (64% COAR, 66% CR, average COAR & CR, 65%).

A fourth of the youths indicated equal rating (25% COAR, 20% CR, average COAR & CR,
22%).
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